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Introduction 
• The Manitoba Beef Producers is a non-profit organization, with a 

producer-elected board that consists of 14 directors, each 
representing cattle producers in a specific region or district of our 
province; along with five full time staff.  

 

• The role and mission of the MBP is to represent our cattle 
producers through communication, research, advocacy and 
education - within industry, to government, and to consumers.  

  
 

 



In the Economy  
• Beef production represents Manitoba’s single largest agricultural 

sector in terms of the number of individual farm operations. 
 

•  Approximately 98% of individual commercial beef cattle 
operations in Manitoba are cow-calf producers.  
 

• Feedlots make up the remaining 2% of commercial beef 
operations.  
 

• Our industry’s demand-creation power is $635 million per year  



MBP Initiatives  
1. Public Goods 
2. Water Management 
3. Strong Science-Based 

Regulations 
4. Manitoba Cattle 

Enhancement Council 
5. Animal Health 

6. BRM Programs 
7. Environmental Initiatives 
8. Herd Protection 
9. Crown Land Management 
10. Research  

 



Research Initiatives  
• MBP is involved with various research projects across the 

province with different organizations, and research agreements.  
 

• Our main research partners include Manitoba Agriculture Food 
and Rural Initiatives (MAFRI), Brandon Research Center (AAFC), 
Brandon University, and the University of Manitoba 
 

• The next few slides of this presentation will provide a couple of 
examples of how research partners have worked with Manitoba’s 
Beef Producers 



Research Initiatives  
• MBP is currently active in the following research projects: 

1. Solid Cattle Manure as a Nutrient Source (Completed) 
2. Developing an Algorithm for Fertilizer Equivalence of Different Manures 
3. Assessment of the Value of Grasslands in Manitoba 
4. Brandon Research Tri-Party Agreement 
5. Residual Feed Intake 

 



Solid Cattle Manure as a Nutrient Source 
• Research Partners/funders: Manitoba Beef Producers Association, 

Manitoba Pork Council, Manitoba Livestock Manure Management 
Initiative, MRAC, Greenhouse Gas Mitigation Fund, BCRC  
 

• To examine the environmental availability of nutrients in solid 
cattle manure as influenced by soil type, soil fertility, and 
application rates 
 

• Optimize utilization of solid manure as a nutrient source for crop 
production while at the same time preserving soil and water 
quality  

 



Solid Cattle Manure as a Nutrient Source 
• Example 1: Survey of producers on current manure 

management practices: 
– Questionnaires were sent to producers in Manitoba’s five main beef 

producing regions namely, Central, East/Southeast, Interlake, Northwest, 
and Southwest regions.  

– A total of 1193 cattle producers out of a mailing list of 11613 cattle 
producers in MB were invited to participate in the survey 

– 406 surveys were returned, and of these, 383 were used in the analysis 
– The results of the survey identified regional differences in calving, feeding 

practices, and manure handling 
 



Using the Results  
• A substantial proportion of producers do not currently test 

manure for nutrient content or their soils before manure 
application.  
 

• Reasons for low adoption may be challenges associated with 
acquiring samples for solid manure, reliable information, and 
controlling the rate and uniformity of solid manure application.  
 

• Thus, more effort is required to improve the adoption of these 
types of nutrient management practices for solid cattle manure. 



Conclusion  
• MBP has collaborated and sponsored many projects related to 

farm profitability, food safety, and environmental initiatives.  
 

• The agriculture industry is facing difficult times with public 
perceptions of environmental stewardship.  
 

• It is important our industries collaborate in research initiatives, 
like the manure study, so when we are confronted with legislation 
or regulations , we have the ability to provide sound science  and 
relay these messages to our producers  while still maintaining 
farm productivity  


